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Bluffion. Pestination Mazketing Goals

* Consistently support the destination’s brand position
throughout all marketing programs.

* |ncrease overnight visitation in Southern Beaufort County,
particularly Bluffton.

* Targeting overall 5% lodging revenues and related tax
Increase.

* |ncrease visitor’s expenditures at Southern Beaufort County
attractions, retail and dining facilities, particularly in
Bluffton.

* |ncrease Bluffton and Beaufort County’s attraction,
hospitality, and sales taxes collected.

* 5% overall visitor spending increase and visitor tax base
increase. p—
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Bill PWiles
SPresident & CEO
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. oLD TDWN BLUFFTON -
Biscover something wondesful



“UD tFravel Economy 2000-2010

Chart 2: U.S. Domestic Travel Expenditures and Nominal GDP, 2000-2010
% Change over Prior Year
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Sources: U.S. Travel Association, U.S. Department of Commerce
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Jotal “Visitows to Pouthen SBeaufort County per Year
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Source 2009-2011: USCB Lowcountry and Resort Islands Tourism Institute

Source 2001-2008: STR & Visitor Profile Data, Hilton Head Island-Bluffton Chamber of Commerce Visitor & Convention Bureau
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,Eﬂg(g,m(g, Metrics:
Gan-March 2012 v Jan- Mazch 2011

* Two-Source Occupancy: Up + 14.2%
* Two-Source ADR: Up + 13%

* Two-Source RevPAR: Up + 29%

Source: STR & V-trip Two-Source Report
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“VWho will we tcmg,et?

e Affluent consumers
visiting Old Town

Bluffton for cultural,
historic, tours, shopping
and culinary activities as
day visitors.
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Overnight stays in Bluffton
for Next Gen visitors

As well as Boomer visitors
to region
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Group Jour Planners with interest in doutheasten
Jestinations:

* Hub & Spoke Coastal Tours
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* Dashboard

e Bluffton Virtual Guest Book
Surveys

e Bluffton Visitor Economic
Impact Study

e Economic Metric Portal:
www.thinkbluffton.org

think | &7 Lowcoonmy

ECONOMICIMPACT TRAVEL&TOURISM | VISITORDEMOGRAPHICS = RESIDENT DEMOGRAPHICS = REGIONAL BUSINESS | REAL ESTATE

SEARCH ECONOMIC DATA

22.1%

of all second home owners
plan to retire on Hilton Head
Island in the next 10 years

i STAY CONNECTED

CURRENT CURRENT MONTH CURRENT YEAR  CURRENT YEAR COMPARED
MONTH COMPARED TO LAST YEAR TO DATE TO LAST YEAR

WHY REGISTER?
LODGING DASHBOARD DECEMBER 2011

fitTon ieao tstano:. 142,694 | Gccupancy 94.50%

¥

e " 17.90% *  $107.00
HOTEL OCCUPANCY. 32.2% :1;“:,.: ;:.v:lvu«u\ $88.72
H
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http://www.thinkhiltonheadisland.org/

Traditional
Media

Puhlic
Relations

Food
Spotting
Googlet
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Media SPromotions

NATIONAL
TRUST
o FOR

Bluffton Blog GZ@[C- :IRSE-I-SOEF:SATIOH“
 SEM/ PPC Campaign

Connecting Through Places That Matter

i ZUNIS DEFEND TREIR SACRED NEW MEXICO LAKE
{ °
| .
y rreservation
E 1 Macazine or TRE NATIONAL TRUST FOX HISTORIC PRESLRVATION

| & = w-i e
™ : . | Foodspotting - Silent Night,
& Smithsonian — &

- A Basic Right

<o
Explore | Visit = GetInvolved = Connect = Educators | Kids | Resear
Home v Museums and Zoo 1 Research Centers ‘ Exhibitions 1 Events ‘ Caulf
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Bluffion’s Puthentic Baand Pesonality

Main Idea

Enrich yourself with arts, history, dining, shopping and authentic Coastal
South Carolina culture

Brand Personality

Warm and relaxed, historic, artsy, eclectic, independent-minded

Support:

Old fashioned Southern Hospitality with a coastal flair
Tapestry of eclectic arts, crafts and shops

Historic sites, characters and stories

Lowcountry cuisine — local, coastal and fresh

Natural beauty of the May River and Lowcountry environs
“New Bluffton” entrepreneurial spirit
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VisitBluffton.Org
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We will continue to focus on the group tour market
for Bluffton as well as unincorporated areas of
Beaufort County as the ‘central hub’ for group tour
adventures.

We intend to draw group tour visitors by:

* Building relationships with operators by attending
various industry meetings (ABA, OMCA, Travel
South, SC Motorcoach Assoc.) through one on
one, pre-qualified appointments.

o Offer tiered pricing/packaging attractions with
accommodations




Select Sewice Co-Op

The Select Service Co-Op is made up of various
limited service hotels both from Hilton Head Island
and Bluffton. They work on several initiatives
throughout the year in targeting:

* Religious
* Military
* Government

* Group Tour

* Small corporate transient business
markets
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Golf & Goup Hales “Update

David Zunker

Associate Director of Sales and
Marketing
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Group Dales Ovewiew 2012/2013

Leads 2012 vs. 2011
* Lead up +18%
* Room nights from leads up +74%

* Definite room nights up +75%
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This

mile island is unfike most other meeting destinations. There are no
o the mainland in 1958, Hilton Head Island pla

=
. . opening of its first brid t . t
. ? ; a I I e island's natural beauty. It remains that way today.
u Hilton Head Island's windswept shores are a beautiful place for invigorating new ideas and relaxing in luxury. The South
c
O Closer than you think
Hilton Head island is a great value and is easily accessed by air, on land, or ev
) Savannah-Hilton Head Intemational Airport med as one of the most beautiful and

any along with the Hilton Head Island Airport ) % n land right on th

rolina Lt ount

rewards and refreshes all who

with championship golf, brand-new spas,

to accommodate

pristine beaches. Providing spac 10 to 2,000 attendees and a conv

location, Hilton Head Island is an ideal choice for me

in style.

is large or small

ediently., usually

n by boat via the Intra-coastal Waterway
ort:

land via scheduled air servi

ming air]

private jets.
Meet & refresh

n addition to Hilton Head Island’s luxurious hotels and resorts, consider relaxing in one of 6,000 well-equipped homes or villas
for your next exe gathering or meeting.

Rejuvenating retreats

After a day of business, rejuvenate in any of Hilton Head Island's luxury spas and enjoy soothing massages and cleansing

treatments amid the Island's natural beauty.

Jack Reed, Director of Sales

iy www._HiltonHeadMeetings.org
843.341.8361 | 866.278.0837 | JackReed@HiltonHeadlsland.org
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cJradeshows

e SMU

* Meeting Quest

 GSAE

* Rejuvenate Marketplace
e AENC

* SCSAE

* ASAE/Springtime
Collaborate Marketplace
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Golf Marketing Plan in Partnership
with
Lowcountry Golf Course Owners
Association (LGCOA)
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* Drive traffic to www.hiltonheadgolfisland.org
* Cross market golf on visitbluffton.org

Drive traffic to complete
an online golf trip
guote request

Increase marketing

database

=

HILTON HEAD ISLAND GOLF VACATIONS
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SPrimary Jargets:

* Georgia, Ohio, North Carolina, Pennsylvania
and Toronto

Secondany States

New York, lllinois, South Carolina
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&Elements:

Limited print
Direct marketing

Digital

Broadcast

Travel shows

Database and fulfillment
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* Approximately 15,000 attendees in three days

 Shared booth with State of South Carolina
Parks, Recreation and Tourism

* Collected 567 sign-ups, entered and folded
into golf database
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Visits are up +50% vs prior year Pages per Visit are down slightly -6% vs prior year

Visits - April Pages per Visit - April
0,
o, 5,490 -6%
+50% 74 69
7,000 8.0
6,000 4,321 70
5,000 6.0
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I l 3,000
30
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1,000 10
L]
0 0.0
W e S I e 2011 2012 2011 2012
Avg Time on Site is down -7% vs prior year Overall Bounce Rate is up +7ppt vs prior year, driven

by increased link outs to partner properties

performance

17%
8:00
7:27 19% +7ppt

Bas 16%

712 14% 10%

6:00 12%

a:48 10%

3:36

Ad clicks have grown 18% yl/y, indicating X '
¢ C U r re nt increased user engagement & relevance

trends
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Andy Mac Lellan

President, VERB Interactive
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